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My Bio In Pictures

Lawyer
Global Marketing
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▪ Webinar invitations

▪ Guest podcasts

▪ Speaking abroad

▪ Partnerships

▪ Forbes Interview

▪ Interns

▪ Friends
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▪ Using LinkedIn to grow your business

▪ Use it for networking: JV partners, influencers, referrers

▪ Use if for thought leadership: become visible, show your expertise

▪ Use it for lead generation: have potential clients contact you

▪ Use it for sales: find your prospects and engage them

▪ Use it for research: refine your avatar, view competitors

What is Today About?
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▪ Creating automated outreach

▪ Sending hundreds of messages a day

▪ Clogging up the feed with rehashed, no-value-add noise

What is Today NOT About
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Spamming and Icky Sales Techniques
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Networking is about listening to 

what people say and offering to 

help them.

Be curious

Be generous

Never Sell: Network
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Networking is the development and 

maintenance of mutually valuable relationships
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Are you building meaningful 

relationships on LinkedIn?

▪A = Not really

▪B = A little, but I could do more

▪C = Definitely!

Quick Question
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Your Destination
▪ Find leads & clients

▪ Find referral sources

▪ Do research

Networking Objectives/Activity
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Your Journey
▪ Learn

▪ Share

▪ Introduce

▪ Exchange

Your objectives become a by-product



Networking Objectives
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Success is NOT about finding opportunities; 

it's about making sure they FIND YOU.
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▪ Step 1 – Establish Your Brand

▪ Step 2 – Increase Your Visibility



ACES Special 
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To receive the toolkit, 

email me at slechner@gceemail.com

or 

type TOOLKIT in the chat 

or 

DM me on slack
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▪ Adjust your settings

▪ Complete your LinkedIn Profile

▪ Expand your base

▪ Deepen your base

Step 1 – Establish Your Brand
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Profile Checklist

12

▪ Header section
▪ Professional Headline

▪ Say what outcomes you provide for people

▪ Professional Picture

▪ Not too formal – Smile! Be engaging

▪ Add a banner image

▪ Something related to your activity – you in action or a subliminal message

▪ Featured
▪ Book (3D)

▪ About
▪ Long enough that reader needs to click [read more]

▪ Include keywords in about section

▪ Job titles and descriptions
▪ Name of companies so that their logo is clickable

▪ List all companies, all colleges and high schools 

▪ More
▪ Add volunteer activities, publications, certifications, awards and languages where 

applicable (don’t forget English!)
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When was the last time you updated 

your LinkedIn profile?

▪A = I don’t have one

▪B = Over a year ago

▪C = In the last month

Quick Question
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❖ I help …. target audience… achieve …their main goal… by providing …….your 

product/service…..

❖ I partner/work with …target audience or industry… including:

• List of job titles or other descriptors of all the target audience types

❖ Why it works: when you partner with ….your company name…. you get the most 

…….your differentiators ………product/service….. Available on the market for …….key 

target audience need.

❖ What makes …us…different/unique is ………differentiators + method + story……………..

❖ What our clients say:

• 2 or 3 short testimonials specific to differentiators

❖ How it works: explain the process (for example sales call followed by discovery )

❖ Message me here, email me at ………, visit us online at ………… or call me directly at

❖ Optional: Your story if relevant to your clients or explains your WHY

Best “About” in 7 Points
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Expand Your Base
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Friends, 
family, 

neighbors

Colleagues, vendors, 
clients (past & 

present)

College, High School, Elementary, 
Exchange programs, Sports teams

Country of origin, country of expatriation, 
common interests and experiences

Only people you know

• Send an invite to connect

• Always include a note

• Keep it casual

• Offer to help

• If relevant, ask for a call

No prospective clients, unless 

you already know them
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▪ Sort your connections by relevance to your objective

▪ Who is in the industry?

▪ Who is in your target companies?

▪ Who has the title, or is in the function of interest?

▪ Select the Top 10, top 25 & top 50

▪ If know them well: ask for a coffee chat

Ask for advice and ideas (companies to follow, people to talk to)

▪ All others, keep in touch

▪ Congrats and birthdays

▪ A short note every 3 months

Deepen Your Base 
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Step 2 - Increase Your Visibility
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Organizations/Publications:
FOLLOW

& study what they post

Thought Leaders: FOLLOW
& study what they post

& join their group(s)

Join relevant LI groups
Start Liking and Commenting • Do not connect, just FOLLOW

• This curates your feed

• Prospects: Just VIEW their profileCurrent 
Network
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How often do you post something?

▪A = Never

▪B = I like, comment & share

▪C = I write posts

Quick Question
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▪ In your groups and in your home feed
▪ Like and comment, ask questions, engage and add value

▪ Post stories/observations with a comment or question

▪ Share articles with a commentary (curation)

▪ Have an opinion
▪ Stand for something (within reason)

▪ Use hashtags and tags 
▪ #industry, #topic, @name of person

▪ Thank (and tag) the person who first shared it

Post and Engage Regularly
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Share Your Activities
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▪ Webinars you give

▪ Webinars you attend

▪ Conference highlights

▪ Conversations

▪ Projects

▪ Books

Global Commerce Education Inc.©



▪ Check invites and messages

▪ Check notifications

▪ Promotions, new jobs

▪ Activity on your posts

▪ View their profile

▪ Respond to ALL comments, engage in conversation

▪ Who’s viewed your profile

▪ View their profile (activity, role, company)

▪ Decide whether to follow, connect or engage

▪ Check Feed 

▪ New stories to comment on or share – curate!

▪ Post
▪ An event, an observation, an article

Your Daily Routine
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A little bit goes a long way!

Start small and keep growing



LinkedIn Is Your Hub
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In Person 
Ntwkg

Online 
Ntwkg

Your 
LinkedIn
Network

1st Contact

Nurture
1st Contact

Nurture
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Sophie Lechner
Slechner@GCEemail.com

+1 917 859 5268
LinkedIn Profile: Sophie (Ghani) Lechner

To receive the toolkit, 

email me at slechner@gceemail.com

or 

type TOOLKIT in the chat 

or 

DM me on slack
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